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“the doorbell test”
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oya yubi sedai
the thumb generation



5
5@McDougallTC #AlwaysOn



6
6@McDougallTC #AlwaysOn

@McDougallTC

linkedin.com/in/mcdougall

mmcdougall@McDougallTC.com

direct: +1.585.789.1623

#AlwaysOn

facebook.com/McDougallTC
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more about you

7@McDougallTC #AlwaysOn
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text messages sent each day
Nazareth faculty/staff survey, December 2012
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text messages sent each day
Pew Internet & American Life Project, Teens Ages 12-17,  April – July 2011
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riding change
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“For them [students] the real world is the world 

found in their mobile devices – and everything 

outside of that is a mere distraction.”

Full-Time Arts & Literature Faculty Respondent

Babson Survey Research Group and Pearson Study, October 2012
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dramatically alter

in the next decade

communications
trends that will
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barriers eroding
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technologies used in the classroom
Nazareth faculty/staff survey, December 2012
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student expectations growing
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geo-independence increasing
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Only 4.1MM U.S. post-secondary students will 

take classes exclusively on a physical campus 

(down from 14.4MM in 2010)…

… and 3.9MM students will take classes 

exclusively online.

Source: Ambient Insights

By 2015By 2015By 2015By 2015
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of the EU workforce can now 

be described as mobile, 

meaning they spend more 

than 10 working hours per 

week away from home and 

their main place of work.

15% 
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platforms evolving
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Babson Survey Research Group and Pearson Study, October 2012
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personal social media use
Nazareth faculty/staff survey, December 2012
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Nielsen Social Media Report 2012
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oversimplification threatening
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Woman meets man called Darcy who 

seems horrible. He turns out to be 

nice really. They get together.
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Android users spend nearly one hour on their devices a day, 

yet the average app session lasts just over a minute. 

DFKI, November 2011

“digital snacking”
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visuals winning
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sharing is exploding
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gamification expanding
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www.knewton.com/gamification-education/
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“privacy” is changing
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barter
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always on is “normal”
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A survey of US adult smartphone owners

found that 63% of female respondents

and 73% of male respondents don’t go an

hour without checking their phone

Source: Harris Interactive, June 2012
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Source: Qualcomm, June – July 2012
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Source: Qualcomm, June – July 2012
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Nielsen Social Report 2012



60
60@McDougallTC #AlwaysOn

It’s no longer “social media” or 

“the web” or “the Internet.”

It’s communication.
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it all
so what does
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Work
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